
A Video Web-Series Proposal for Counteracting Negative Rhetoric Against Muslim-Americans



 

 A Video Web-Series Proposal for Counteracting
Negative Rhetoric Against Muslim-Americans

OBJECTIVE

The creation of 10 unique two-to-three-minute video portraits
of “everyday” Muslim-Americans from across the country.

This original content will feature interviews and “day in the
life” b-roll footage of selected Individuals representing a
wide range of professions and economic backgrounds, and
include a mixture of both American-born and naturalized
Muslim citizens.

Video portraits will then be bundled into a sponsored and
targeted web-series (similar to the mock-up sample shown
here) for general distribution through popular social media
sites to reach the largest audience possible.

By creating and sharing these intimate glimpses into the
lives of people who are already our teachers, our doctors,
our co-workers and neighbors, our goal is to educate the
NON-Musilim populace that the hopes and dreams and plans
and loyalties of Muslim-Americans are really no different than
those of any other citizen.

In that light, our broader goal is to help counteract the                            
hateful rhetoric and inexcusable violence being directed at                               Mock-up of potential YouTube channel, for reference only. ©2018 Yellow Whale LLC.

Musilim-Americans throughout the U.S.

Given the fact that hate-crimes against these fellow citizens have been increasing at an alarming rate, and considering that there is
currently no positive, image-building outreach like Ten Voices in existence, we believe there's never been a more urgent need to
work toward solutions to this problem – or a greater opportunity to be part of making our home a better, smarter, more peaceful
place for all Americans.

click here to see our proposal video

https://vimeo.com/270203044
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BACKGROUND

It's no secret that hate, fear, and distrust of Muslim-Americans is on the rise. At the end of 2016, PEW Research reported:

“[The] survey found that almost half of American adults (49%) think at least “some” Muslims in the U.S. are anti-American, including 11% who think “most” 
or 'almost all' are anti-American. Another survey from about the same time (December 2015) found that 46% of Americans thought Islam was more likely 
than other religions to encourage violence.”

Countless other studies and analyses since then have also confirmed this alarming trend:

PEW Research - “When asked about extremism in the name of Islam in the U.S., seven-in-ten Americans say they are very or somewhat concerned.”

PEW Research - “Three-quarters (75%) of Muslim respondents, for example, say there is “a lot” of discrimination against Muslims in the U.S.... Asked to 
describe, in their own words, the most important problems facing Muslims today, 23% of U.S. Muslims mentioned discrimination, racism or prejudice, 13% 
point to ignorance or misconceptions about Islam, 10% mention views of Muslims as terrorists, 9% mention negative media portrayals in general, and 9% 
mention President Donald Trump’s attitudes and/or policies toward Muslims.”

Southern Poverty Law Center - “The organizations portray those who worship Islam as fundamentally alien and attribute to its followers an inherent set
of negative traits. Muslims are depicted as irrational, intolerant and violent, and their faith is frequently depicted as sanctioning pedophilia, coupled with 
intolerance for homosexuals and women... Muslims are viewed as a fifth column intent on undermining and eventually replacing American democracy and 
Western civilization with Islamic despotism, a conspiracy theory known as 'civilization jihad.' “

SPLC - “The most dramatic growth was the near-tripling of anti-Muslim hate groups – from 34 in 2015 to 101 last year. The growth has been accompanied 
by a rash of crimes targeting Muslims, including an arson that destroyed a mosque in Victoria, Texas, just hours after the Trump administration announced 
an  executive order suspending travel from some predominantly Muslim countries. The latest FBI statistics show that hate crimes against Muslims grew by 
67 percent in 2015, the year in which Trump launched his campaign.”

Newsweek - “Hate crimes against Muslims have been on the rise. The murder of two samaritans for aiding two young women who were facing a barrage 
of anti-Muslim slurs on a Portland, Oregon, train is among the latest examples of brazen acts of anti-Islamic hatred. Earlier in 2017, a mosque in Victoria, 
Texas, was burned to the ground by an alleged anti-Muslim bigot. And just last year, members of a small extremist group called The Crusaders plotted a 
bombing 'bloodbath' at a residential housing complex for Somali-Muslim immigrants in Garden City, Kansas.”

NBC NEWS - “The SPLC alleged Trump's rhetoric during the campaign encouraged the creation of anti-Muslim organizations and legitimized them...
Ibrahim Hooper, national communications director Council on American-Islamic Relations (CAIR) said that Trump's immigration ban suggested that
'what used to be a fringe, extremist, anti-Muslim ideology has now moved...to the center of powers in the White House.' “

Clearly, there is a growing problem in America – and the time to act is now.

http://www.pewresearch.org/fact-tank/2016/11/21/anti-muslim-assaults-reach-911-era-levels-fbi-data-show
https://www.nbcnews.com/news/us-news/huge-growth-anti-muslim-hate-groups-during-2016-splc-report-n721586
https://newrepublic.com/article/142346/kansas-meatpacking-somali-muslim-refugee-murder-plot-trump-supporters
https://newrepublic.com/article/142346/kansas-meatpacking-somali-muslim-refugee-murder-plot-trump-supporters
https://www.dailydot.com/irl/victoria-texas-mosque-islamic-center-burned-muslim-ban/
https://www.nytimes.com/2017/05/27/us/portland-train-attack-muslim-rant.html?_r=0
http://www.newsweek.com/islamophobia-america-rise-hate-crimes-against-muslims-proves-what-politicians-640184
https://www.splcenter.org/hatewatch/2016/11/14/anti-muslim-hate-crimes-surged-last-year-fueled-hateful-campaign
https://www.splcenter.org/hatewatch/2016/11/14/anti-muslim-hate-crimes-surged-last-year-fueled-hateful-campaign
https://www.splcenter.org/fighting-hate/extremist-files/ideology/anti-muslim
https://www.splcenter.org/news/2017/02/15/hate-groups-increase-second-consecutive-year-trump-electrifies-radical-right
https://www.splcenter.org/fighting-hate/extremist-files/ideology/anti-muslim
http://www.pewresearch.org/fact-tank/2017/07/26/american-muslims-are-concerned-but-also-satisfied-with-their-lives/
http://www.people-press.org/2017/02/16/3-views-of-islam-and-extremism-in-the-u-s-and-abroad/
http://www.people-press.org/2015/12/15/views-of-governments-handling-of-terrorism-fall-to-post-911-low/#perceptions-of-islam-and-violence
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KEY INSIGHTS

This subject is not new. It has been written about already hundreds of times, by Muslim and non-Muslim editorialists alike. But numerous 
advertising studies have conclusively shown that video is a far more effective and impactful communication tool than print. A few 
examples:

SingleGrain Digital Marketing - “Diode Digital found that video promotion is 600% more effective than print and direct mail combined. They also found
that, before reading any text, 60% of site visitors will watch a video if available... Viewers remember videos better, too. Online Publishers Association 
observed way back in 2007 that 80% of viewers recall a video ad they have seen in the past 30 days...”

CoVideo - “The key is to generate video content that interests viewers. In addition to sharing engaging content, video quality and the avoidance of “hard 
sell” techniques can increase the potential for engagement. People want to be amused, touched or even irritated, and great video content can invoke 
reactions faster and more effectively than print ads...”

Pop Video - “90% of information transmitted to the brain is visual, and visuals are processed 60,000X faster in the brain than text (Zabisco); the popularity
of video content continues to grow, because messages in motion are more engaging and lead to a higher retention rate for the viewer... And it makes 
perfect sense, given that "the average user spends 88% more time on a website with video than a website without one..."

“Retention, by definition, is the fact of keeping something in one's memory. Studies have shown that adding video can improve one’s ability to remember 
concepts and details - with effects that even increase over time. Viewers retain 95% of a message when they watch it in a video compared to 10% when 
reading it in text (Insivia). Diode Digital reported that when compared to text and print media (combined), video promotion is 600% more effective. In 
addition, the same report also states that before reading any text, 60% of website visitors would rather watch a video when available.”

As we stated earlier, there is currently no positive image-building outreach like Ten Voices in existence on popular social 
media sites that provide video content and information. Even established and committed organizations like the Council on 
American-Islamic Relations, the Muslim American Public Affairs Council, and the Peaceful Families Project (to name but a few) are 
not taking full advantage of the connective and persuasive power of video content.

In addition, it is our observation that even among those few, random videos that do exist portraying Muslim-Americans in a positive 
light, none have originated from NON-Muslim sources or individuals. To be blunt, it is our strong belief that in today's hyper-
charged political/societal atmosphere, a comprehensive outreach such as this will be far more effective at reaching the non-Muslim 
majority precisely because it originates from concerned, sincere individuals who are not themselves members of the Islamic 
community.

“We are like you” is a less persuasive message than “THEY ARE LIKE US”.

 

https://www.singlegrain.com/video-marketing/just-stats-science-video-engagement/
http://www.popvideo.com/blog/looking-at-the-facts-why-video-content-has-the-highest-retention-rate
http://www.covideo.com/why-video-works-better-than-text/
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THE TEAM

Why us?

Cuqui Mohat-Portune is an award-winning, bi-lingual, commercial and corporate Executive Producer with over 25 years' experience. A 
legend in the Hispanic Advertising industry, she's won multiple CLIO and Telly awards, the Belding, and a New York Film Festival Award
for her work on anti-drug PSAs in both English and Spanish.

Bob Portune is a multi-faceted, bi-lingual Editor, Producer, Director, Copywriter, and Visual Designer who also has more than 25 years' 
experience in the comercial and corporate documentary industries. Bob has won multiple CLIOs, the Telly, and MTV's Best International
Music Video award for a socially-conscious, anti-domestic-abuse collaboration with South American recording star Franco de Vita. He also 
headed the creative team which wrote and produced the 2016 television campaign for Catherine Cortez Masto, helping her to an upset
victory in Nevada's Senatorial race to become the first Latina Senator in our nation's history.

Between the two of us, our keen insight, marketing savvy, and creative skills have spearheaded successful product branding efforts,
driven multi-million dollar new business pitches, grown product sales for consumer goods and publications, and anchored winning political 
campaigns for decades.

Since forming our own independent shop in 2009, we've offered this considerable experience and proven talent to select clients at a
fraction of the “standard” costs in video production and post-production, earning high marks from corporate heavyweights including Nike, 
Aflac, Barclaycard US, Schiff Pharmaceuticals, and Volkswagen, to name a few.

Beyond our technical bona fides, we also share a lifetime of community activism, involvement in social and educational causes, and a 
passionate commitment to making this country a more equitable, just, and peaceful place for all its citizens regardless of race, religion,
sexual orientation, or ethnicity.

So again, why us? Simply because we're the perfect team for the job, offering a unique combination of experience, battle-tested talent, 
heartfelt dedication, and a proven track record of success at an amazingly affordable price.

Please visit our portfolio at www.YellowWhaleLLC.com for more information and samples of our work.

 

http://www.YellowWhaleLLC.com/
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DEMOGRAPHICS

http://www.ajc.com/news/national/muslims-america-the-numbers/tJI0VhrVWDYQ1wCplHjozK/

http://www.pewresearch.org/fact-tank/2016/01/06/a-new-estimate-of-the-u-s-muslim-population/

http://www.ajc.com/news/national/muslims-america-the-numbers/tJI0VhrVWDYQ1wCplHjozK/
http://www.pewresearch.org/fact-tank/2016/01/06/a-new-estimate-of-the-u-s-muslim-population/
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COST ESTIMATE

Please see attached estimate forms for line-item breakdown across the entire 10-video project.

Upon choosing the 10 individuals who will be featured, our cost- and time-efficient production plan is to first spend 3 to 4 weeks on the road 
gathering all footage, and then return to our edit facility in New York for 6 to 7 weeks cutting/finishing the portraits. During the filming phase, 
this approach will alow us to minimize travel costs with one-way tickets between destination cities (and even ground transportation between 
our initial locations) as we work our way from East to West and back again. Target cities/itinerary include (in order) New York, Philadelphia, 
Washington D.C., Detroit/Dearborn, Peoria/Chicago, San Francisco, Albuquerque, Dallas, Atlanta, and Orlando or Sarasota.

Similarly, concentrating the editorial and finishishing processes enables us to provide a package discount for post-production (as opposed to 
cutting the portraits piecemeal when they are filmed), and will guarantee a more regular delivery schedule of each subsequent portrait. Review
copies will be posted electronically for sponsor viewing throughout the editorial process.

The production and completion of each individual portrait includes:

➢ Airfares/Accommodations/Per Diem/Ground Transportation
➢ 2-Camera Interview of featured individual
➢ B-Roll Footage of relevant work/home/leisure situations
➢ Ambient Footage of destination city/neighborhood
➢ Mobile Camera/Lighting/Audio/Grip gear

➢ Creative Editorial
➢ Dialogue/Music Editing
➢ Graphics/Titles
➢ Stock Music purchase and licensing
➢ VO Recording (as needed)
➢ Audio Mix
➢ Color-Correction and Mastering (HD broadcast resolution)
➢ Format Conversion and Compression for web use
➢ Asset Storage/Archiving




	CostBreakdownA3.pdf
	Sheet1

	CostBreakdownB3.pdf
	Sheet1


